ABSTRACT. Objective: The purpose of this study was to test (a) whether drinking motives predict event-level drinking on weekend evenings; (b) whether the number of friends present in social situations was associated with drinking on weekend evenings; and (c) whether drinking motives moderate the association between friends present and drinking. Method: We linked individual-level drinking motives (measured at baseline) to event-level data assessed every Thursday, Friday, and Saturday evening over 5 weeks. The number of drinks and male and female friends present in the situation were assessed at 9 P.M., 10 P.M., 11 P.M., midnight, and 1 A.M. In total, 197 young adults (51.3% male) completed 11,516 event-level assessments. Results: Multilevel models by gender revealed that higher enhancement motives predicted a greater number of drinks consumed in a given moment, but only among women. The higher the number of male and female friends present in a situation, the more drinks consumed by both genders. Last, drinking motives moderated the association between the number of friends present and the number of drinks. For women, higher enhancement motives predicted more drinks in situations with more male friends. For men, higher coping motives predicted more drinks in situations with no friends and in situations with more female friends. Lower coping motives predicted more drinks with more male friends. Higher conformity motives predicted fewer drinks with more female friends. Conclusions: Drinking motives appear to moderate event-level factors rather than directly predict drinking on weekend evenings. Depending on the motives for drinking, event-level factors (e.g., friends present in a situation) have a strong effect on an individual's drinking. (J. Stud. Alcohol Drugs, 76, 971-980, 2015) 
XCESSIVE ALCOHOL USE most frequently occurs among young adults, specifically college students (Kuntsche & Gmel, 2013; Poelen et al., 2005) , and it is associated with health-related consequences, such as injury and alcohol use disorders later in life (Rehm et al., 2009 ). Individual factors (e.g., drinking motives) as well as factors within the social environment (e.g., friends in a specific situation) have been extensively linked to higher levels of drinking (Kuntsche et al., 2006; Larsen et al., 2010; van Schoor et al., 2008) . The current study adds to this existing knowledge by using ecological momentary assessments (EMA), a method that provides assessments of drinking in the moment (Kuntsche & Labhart, 2013b) . The aims were to test whether drinking motives predict drinking on weekend evenings, whether the number of friends present is associated with drinking on weekend evenings, and whether drinking motives moderate the association between the number of friends present and drinking on weekend evenings.
Numerous psychological factors have been found to influence drinking behavior (e.g., psychopathology and personality traits), and drinking motives are among the most important proximal factors (Kuntsche et al., 2006) . According to the motivational model of Klinger (1988, 1990) , drinking motives are based on the decisional framework suggesting that people decide to drink to attain a subjective reward. The valence of these subjective rewards is either positive (enhance positive outcomes) or negative (avoid negative outcomes). The source of rewards has been divided into internal rewards (i.e., personal affect) and external rewards (i.e., affect from the social environment). By combining the valence (positive/negative) and the source (internal/external) of the expected rewards, four drinking motive dimensions can be defined: enhancement (to obtain positive mood), coping (to avoid or reduce negative feelings), social (to obtain social rewards), and conformity (to avoid social rejection).
Enhancement motives have been consistently associated with heavy drinking, whereas coping motives have been associated with alcohol-related problems (Kuntsche & Kuendig, 2012; Kuntsche et al., 2005; Neighbors et al., 2007) . Social motives have been linked to moderate alcohol use, whereas strong conformity motives seem inversely associated with alcohol use (Lyvers et al., 2010 ). The few available longitudinal studies have demonstrated that enhancement motives, positive motives (social/enhancement; Armeli et al., 2010; Cooper et al., 2008; Read et al., 2003) , and coping motives (Cooper et al., 2008) predict alcohol use over time. Unfortunately, the majority of the evidence regarding the association between drinking motives and alcohol use stems from studies using retrospective assessments (e.g., estimates of alcohol use over the past 30 days), which may induce significant recall bias (Ekholm, 2004; Kuntsche & Labhart, 2012) . This is particularly important because of the high fluctuation of the amount of alcohol consumed by young adults on weekends (Del Boca et al., 2004; Labhart & Kuntsche, 2014) . These studies indicate that the observed frequency of drinking is less consistent compared with what is assumed from retrospective assessments. The current study extends existing literature by investigating whether drinking motives measured at baseline predict alcohol use in the moment over five subsequent weekends. A promising recently developed EMA technique (Kuntsche & Labhart, 2013c) offers the possibility to assess drinking behavior in real time by sending short questionnaires to participants' smartphones, thereby reducing recall biases.
Several EMA studies have investigated alcohol use among young adults. For example, one study that conducted daily assessments on palmtops (small, handheld computers) investigated the temporary sequence in which drinking occurs after a hangover. The results indicated that hangovers affect (i.e., prolong) the timing of next drinking episodes (Epler et al., 2014) . Another study assessing alcohol use on participants' smartphones demonstrated that levels of predrinking (i.e., drinking before going out to a licensed premise) predicted more alcohol use and adverse consequences on a given evening (Labhart et al., 2013) .
EMA studies have also provided some evidence for the link between drinking motives and alcohol use. A study using daily assessments on palmtops indicated that enhancement motives predicted a higher number of drinks consumed per drinking episode . Another study, using text messages, also indicated that enhancement motives predicted heavy drinking on weekend evenings (Kuntsche & Cooper, 2010) , whereas a similar study using smartphone assessments found that enhancement motives among men and coping motives among women predicted heavy drinking (Kuntsche & Labhart, 2013a) . In addition to investigating the association between drinking motives and alcohol use, EMA provides an opportunity to collect detailed information regarding the situation in which drinking occurs, such as having drinking company (Kuntsche & Labhart, 2013b) .
The drinking environment (i.e., physical and social environment) has been widely investigated because it is strongly related to the level of alcohol use. For instance, peers in a given situation have been found to influence drinking behavior through indirect processes, such as modeling and social norms, or directly by offering a drink (Borsari & Carey, 2001) . Experimental studies conducted in a semi-naturalistic setting (i.e., a bar laboratory) have indicated that peer drinking strongly relates to young adults' alcohol use (Larsen et al., 2010; van Schoor et al., 2008) . However, it remains unclear whether characteristics of the friends present in the drinking environment may affect alcohol use, specifically whether the number of friends present in a real-time situation is associated with alcohol use. Previous studies have demonstrated that people consume more alcohol in larger groups (Cullum et al., 2012; Mustonen & Mäkelä, 1999) . Consequently, it may be interesting to investigate whether associations differ by gender of the friends present. Studies regarding gender composition of friend groups have indicated that men in small same-gender groups seem to drink more compared with men in small mixed-gender groups. Men in large mixed-gender groups used the most alcohol. In contrast, women's alcohol use was not related to gender groups (Senchak et al., 1998) . Fairbairn et al.'s (2015) findings further supported this notion, indicating that men derive more reward from alcohol in same-gender groups than in mixed-gender groups. This effect was less pronounced in women. In sum, previous studies suggest an association between the number of friends and alcohol use. This association depends not only on the gender of the drinker, but also on the gender composition of the group of friends present.
Based on the EMA data, we focused on drinking on weekend evenings, as previous studies have indicated that young adults' alcohol consumption peaks on Thursday, Friday, and Saturday evenings, probably because they do not have any important responsibilities the following day (Del Boca et al., 2004; Gmel et al., 2008; Parker & Williams, 2003) . Whereas previous studies indicate direct associations between drinking motives, social environmental factors (e.g., the gender composition of the group of friends present), and alcohol use (Fairbairn et al., 2015; Kuntsche & Labhart, 2013a; Kuntsche et al., 2005) , to our knowledge, no studies have investigated whether drinking motives moderate the association between social environmental factors and alcohol use on weekend evenings. First, we examined whether drinking motives at baseline predict drinking on weekend evenings. In line with previous studies (Kuntsche & Labhart, 2013a; Lyvers et al., 2010) , it was hypothesized that participants who score high on enhancement and coping motives consume a higher number of drinks in a given situation. Second, we examined whether the number of friends present was associated with drinking on weekend evenings. We hypothesized that the number of male and female friends present would be associated with a higher number of drinks. Third, as previous studies indicated that factors in the situation might influence the association between individuals' drinking motives and alcohol use Kairouz et al., 2002; Kuntsche & Stewart, 2009) , we aimed to investigate whether drinking motives moderate the association between the number of friends present and drinking on weekend evenings. Combining previous findings on drinking motives and drinking with friends, we expected that those with high levels of enhancement and coping motives would consume a higher number of drinks on weekend evenings when more friends are present. Because of known gender differences in alcohol use (Holmila & Raitasalo, 2005) , and the factors triggering alcohol use in a specific situation (Kuntsche et al., 2006; Senchak et al., 1998) , we investigated whether the above-mentioned hypotheses held true for both men and women.
Method

Study procedures
The current study administered a baseline questionnaire and EMAs consisting of short questionnaires to participants' smartphones. Participants first attended a baseline meeting in the research laboratory at Radboud University. During this meeting, participants completed an online questionnaire. Subsequently, they were introduced to the EMA procedure that started on the following Thursday. For 5 consecutive weeks, participants received six emails on Thursday, Friday, and Saturday nights at predetermined times (i.e., 9 P.M., 10 P.M., 11 P.M., midnight, 1 A.M., and a follow-up questionnaire at 11 A.M.). Participants did not receive smartphone questionnaires on any other day of the week. Each email contained a hyperlink to a short online questionnaire. Each questionnaire was introduced with the targeted timeslot, e.g., "The following questions are about what you did from 8 P.M. to 9 P.M." Participants were asked to complete the questionnaire (which took less than 1 minute) as soon as possible, regardless of their location.
Participants who successfully completed the study (i.e., attended the baseline meeting and completed at least 75% of the smartphone questionnaires) received an incentive of €50 (about $70 U.S.). The study was conducted between September 2013 and January 2014 and was approved by the institutional Ethical Review Board of the Faculty of Social Sciences of Radboud University. Written consent was obtained from all participants in the study.
Sample
Young adults were recruited by (online) advertisements posted in the university and on social media. Selection criteria (stated in all advertisements) were (a) being between 18 and 25 years old, (b) consuming alcohol on (at least) a weekly basis, and (c) owning a smartphone with Internet access, which is the case for more than 90% of the Dutch young adult population (Korvorst & Sleijpen, 2014) . Individuals who registered by email were invited to attend the baseline meeting (Kuntsche & Labhart, 2013a) .
A total of 202 participants participated in the study. Of the 15,150 questionnaires sent, 2,267 (15%) were not completed. To ensure reliable information, five participants (2.5%) who completed fewer than one third of all questionnaires were excluded (81 questionnaires, 0.5%). To minimize recall bias, questionnaires completed after 6 hours or more were excluded from the analyses (1,286 questionnaires, 8.5%). The final sample comprised 197 participants (M age = 20.77, SD = 1.73; 51.3% men) providing 11,516 usable questionnaires (78% completed within 30 minutes).
Measures
Baseline questionnaire (individual level) (A) DEMOGRAPHICS: Demographic variables included gender and age.
(B) WEEKLY ALCOHOL USE: Weekly amount of alcohol use was measured using a self-report questionnaire that asked whether the participants used alcohol on each of the past 7 days and how many drinks they consumed on these days (Hajema & Knibbe, 1998) . Response categories ranged from 0 to 11+ (11+ coded as 11.5). By summing the number of drinks consumed over a 7-day period, weekly alcohol use was calculated.
(
C) ALCOHOL USE DISORDER IDENTIFICATION:
The Alcohol Use Disorders Identification Test (AUDIT) consists of 10 items, and it is a reliable screening instrument to identify hazardous drinking behavior and alcohol dependence (Saunders et al., 1993) . The AUDIT showed satisfactory reliability in the current sample (Cronbach's α = .75).
(D) DRINKING MOTIVES: The 20-item self-report Drinking Motives Questionnaire-Revised (Cooper, 1994) was used to measure the relative frequency of drinking for enhancement, social, conformity, and coping motives in the last 12 months. Items were rated on a 5-point scale ranging from 1 = almost never to 5 = almost always. For each dimension, a mean score of five items was established. The scales showed satisfactory reliability (Cronbach's α enhancement = .74, α social = .73, α conformity = .68, α coping = .76).
Smartphone questionnaires (event level) (A) TIMEFRAME IN THE EVENING:
Participants were asked to complete five questionnaires in the evening, each covering a timeframe of 60 minutes (1 = 8-9 P.M., 2 = 9-10 P.M., 3 = 10-11 P.M., 4 = 11 P.M.-midnight, and 5 = midnight-1 A.M.).
(B) NUMBER OF DRINKS: Participants indicated the number of drinks consumed within the previous hour separately for the beer, wine, and spirit/mixed drinks categories. Response categories ranged from 0 to 5+ (coded as 5.5). To be consistent with previous research and to maintain a simple and clear display with buttons that foster more accurate responses (Kuntsche & Labhart, 2012; Labhart et al., 2013) , we chose to truncate each separate drink at five or more (5+). A sum score was calculated for the three beverage categories.
(C) NUMBER OF FRIENDS PRESENT: Participants were asked to indicate the number of male friends and female friends pres-ent in each timeframe of 60 minutes. Response categories ranged from 0 to 5+ (5+ coded as 5.5).
Statistical analysis
Descriptive analyses, t tests, and correlations were performed in SPSS Version 21 (IBM Corp., Armonk, NY). When testing gender differences in event-level variables, only the 0.1% α-error level was considered as the level of significance to avoid reporting minor differences as significant due to nesting of observations within individuals . To determine univariate associations between drinking motives and number of drinks, correlation analyses were conducted using participants' aggregated mean scores.
Multilevel linear regression analyses were performed in Mplus 6.12 (Muthén & Muthén, 2010) . In the first model, to test whether individual-level drinking motives and the number of friends present predicted the number of drinks consumed within 1 hour on weekend evenings, alcohol use was regressed on the four drinking motives (individuallevel main effects) and on the number of friends present (event-level main effects). In the second model, cross-level interactions were included to test whether drinking motives moderate the relationship between the number of male friends and female friends present and the number of drinks consumed. Because of known gender differences (Holmila & Raitasalo, 2005) , both models were estimated separately for men and women. The multilevel models take into account the nesting of situations (first level of analysis) within individuals (second level of analysis). Although we did not specify hypotheses regarding day of the week and time of the day, variance may be clustered around day and time (for example, heavier drinking may occur when the evening proceeds). Therefore, day of the week and time of the day were entered in the model as situational covariates. Intercorrelations among motive scales ranged from .27 to .59 (all ps < .01). As the prediction of the specific drinking motive dimensions is thought to be attributed to the unique variance of each dimension (Kuntsche et al., 2005 (Kuntsche et al., , 2006 Piasecki et al., 2014; van der Zwaluw et al., 2011) , all motive scales were entered in the models simultaneously. To illustrate the cross-level interaction effects, the model-based trendlines were calculated using the regression weights of a specific drinking motive and the number of friends present. All variables were grand mean centered to obtain the average effect of each variable at zero.
To compare the associations between the four drinking motive dimensions and alcohol use in the first multilevel model with the associations between cross-sectional measures in an exploratory way, we tested whether cross-sectional alcohol use (i.e., AUDIT scores and weekly drinking) correlated with the motive dimensions.
Results
Descriptive analyses demonstrated that 96 women and 101 men completed, on average, 58.5 (77.9%) of the total 75 questionnaires within the permitted time span of 6 hours. In total, 78% of the questionnaires were completed within 30 minutes; the remaining 22% of the questionnaires were completed between 30 minutes and 6 hours (M = 26.10, SD = 46.67). Postponing questionnaires did not significantly affect the results, as the main findings held true when including the questionnaires completed after 6 hours (results available from the author on request). Overall, on 4,633 of the 11,516 assessments (40.2%), participants indicated that they consumed one or more drinks (Table 1) . T tests dem- onstrated that the percentage of situations in which alcohol was consumed was significantly higher for men than for women. On average, men consumed a significantly higher number of drinks in a given moment compared with women. Furthermore, for both men and women, the number of samesex friends present at a given time was significantly higher compared with opposite-sex friends. At an individual level, men scored significantly higher on the AUDIT and weekly drinking. No significant gender differences emerged for age or any of the drinking motives.
To determine whether drinking motives were associated with AUDIT scores and weekly drinking, correlation analyses were performed. The results showed that social and enhancement motives positively correlated with weekly drinking but only in men. Furthermore, all drinking motives were positively associated with AUDIT scores, except for conformity motives in men (Table 2) .
Correlation analyses were conducted to determine univariate associations between drinking motives and number of drinks. Results show that social and enhancement motives were positively associated with number of drinks but only for men (Table 3) .
The results of the first multilevel model investigating the main effects of drinking motives and friends present on the number of drinks showed no significant association between any of the four drinking motives and number of drinks for men. However, for women, a higher level of enhancement motives was related to a higher number of drinks consumed on a given moment on weekend evenings (Table 4) .
At the event level, the number of friends present was associated with a higher number of drinks within a 60-minute timeframe. These effects were found in both genders for the numbers of both male and female friends present.
To determine whether any of the four drinking motives moderated the link between friends present and number of drinks consumed, cross-level interaction effects were included in the second model (Table 5 ). For women, the higher the level of enhancement motives, the stronger the link between the number of male friends present and the number of drinks. This moderation effect was not found for the number of female friends present. For men, higher levels of coping motives were related to a higher number of drinks when no friends were present (individual-level main effect). In addition, among men scoring high on coping motives, the effect of the number of female friends present on the number of drinks was particularly strong. For men scoring low on coping motives, the same was true when more male friends were present. In addition, it was found that men who scored high on conformity motives consumed fewer drinks when more female friends were present. The cross-level interactions remained basically the same when estimated for only one motive dimension at a time in separate models. Figure 1 illustrates the effect of drinking motives on the link between the number of male friends present and the number of drinks. The increase in consumed drinks with increasing number of male friends present was steeper for women who scored high on enhancement motives (upper graph). Among men (lower graph), those who scored high on coping motives consumed a slightly higher number of drinks when fewer friends were present compared with those who scored low on coping motives. However, when more male friends were present, the opposite was the case because of a steeper increase in drinking with increasing number of male friends present among those scoring low on coping motives.
Discussion
The objectives of this study were to examine the value of drinking motives in predicting drinking on weekend evenings, to determine whether the number of friends present in a situation is associated with drinking on weekend evenings, and to examine whether drinking motives moderate the association between the number of friends present and drinking on weekend evenings.
First, as hypothesized, enhancement motives were associated with increased drinking on weekend evenings. However, this was the case for women only. It seems that particular women who "drink to have fun" and "like the effects of alcohol" (enhancement motives) seize weekend evenings as an opportunity to consume a higher number of drinks. No associations were found between coping motives and drinking on weekend evenings. Our findings are partly in line with previous EMA studies based on other data sets, demonstrating that high levels of enhancement and coping motives predicted alcohol use (Kuntsche & Cooper, 2010; Kuntsche & Labhart, 2013a; Piasecki et al., 2014) . This is also partly in line with studies that used different methodologies to measure alcohol use (e.g., cross-sectional measures). For example, enhancement motives consistently predicted alcohol use over time (Cooper et al., 2008; Read et al., 2003) . In contrast with the present findings, coping motives were found to predict subsequent alcohol use and to be associated with alcohol-related problems (Bradizza et al., 1999; Cooper et al., 2008) . Social motives predicted alcohol use in several studies (Armeli et al., 2010; Bradizza et al., 1999; . In current correlation analyses, it appeared that next to enhancement motives, positive correlations were found among other motives and cross-sectional measures (i.e., weekly drinking and the AUDIT). Remarkably, all drinking motives were associated with AUDIT scores (Table  2) . Therefore, it seems that different drinking motives predict event-level alcohol use compared with cross-sectional (self-reported, retrospective) measures of alcohol use. In other words, different associative patterns regarding drinking motives and alcohol consumption may be found across methodologies. This may imply that drinking motives, rather than the number of drinks consumed in a specific timeframe on weekend evenings, are better able to predict general patterns of alcohol use.
Concerning the second aim, in line with expectations, the numbers of male friends and female friends present in the situation were associated with the number of drinks consumed by both genders. The previous findings suggested that a substantial number of young adults use alcohol when with larger groups of friends (Cullum et al., 2012) . The current findings further indicate that the number of friends present in a situation affects drinking on weekend evenings.
Third, we expected that enhancement and coping motives would moderate the relationship between the number of friends present and drinking on weekend evenings. In line with our expectations, enhancement motives moderated the relation in that for women scoring high on enhancement motives, the association between the number of male friends present and number of drinks consumed was stronger. This was not the case in the presence of a higher number of female friends. This is in line with previous research, suggesting that women tend to use alcohol for specific purposes in the company of men (e.g., to facilitate social contact, to gain positive attention, and to establish intimate relationships; LaBrie et al., 2007; Young et al., 2005) . The current study adds that this is only the case for those who usually drink to have fun and to feel the effects of alcohol (enhancement motives), but not for those scoring low on enhancement motives. It appears that drinking by the latter group of women is particularly affected when male friends are present, perhaps because they feel the pressure to comply with the higher drinking norm of men (Table 1) .
Furthermore, in line with expectations, coping motives were associated with a higher number of drinks among men, particularly when more female friends were present. Coping motives are thought to be associated with drinking to deal with negative emotional states, such as stress, anxiety, or depression (Baer, 2002; Ham & Hope, 2003; Ham et al., 2009) . Therefore, being among female friends may increase self-awareness and stress among men (e.g., when trying to find a romantic partner, which in turn may result in drinking to cope with social anxiety or stress; Kuntsche et al., 2006; Nolen-Hoeksema & Harrell, 2002) . The opposite was found for male friends: Low coping motives were associated with a higher number of drinks when more male friends were present, suggesting that those who drink a lot with a lot of friends may be the noncoping drinkers (i.e., the extroverts and sensation seekers; Kuntsche et al., 2006) .
The results revealed an unexpected interaction for men: those scoring high on conformity motives consumed a smaller number of drinks when more female friends were present. Conformity motives have been found to be weakly or inversely related to alcohol use (Kuntsche & Labhart, 2013a; Lyvers et al., 2010; Merrill & Read, 2010) . It has been suggested that the effects of conformity motives depend on the peer group to which people belong, as drinkers strongly adapt to the drinking norm of the group in a given situation (Kuendig & Kuntsche, 2013) . The same might occur among men who drink for conformity as they adapt (i.e., lower) their pace of drinking to conform to the usually lower consumption of women (Table 1) . Taken together, the findings indicate that particularly the interplay between drinking motives and the social environment in a given situ-ation predicts drinking on weekend evenings among young adult men and women. This suggests that the influence of drinking motives on drinking behavior differs across social situations Kairouz et al., 2002; Lyvers et al., 2010) . However, more research is needed to shed light on the complex interplay among drinking motives, social company, and alcohol use at a given moment on weekend evenings. By means of event-level assessments, the current study aimed to approximate ecological validity and to minimize retrospective bias. The study resulted in a data set with 11,516 assessments, of which the vast majority (78%) were completed within 30 minutes. However, when interpreting the results, several limitations must be acknowledged. First, the study design does not allow us to make firm conclusions regarding the direction of the effect of friends present. The effect of the number of friends present on drinking on weekend evenings may be subject to selection effects (Bullers et al., 2001; Robins et al., 2001) . In this respect, those who consume more alcohol may be more often in the company of friends on weekend evenings. In addition, specific drinking motives may influence individuals' selection of certain social situations Kairouz et al., 2002) . Future event-level studies on drinking motives and situational influences would benefit highly from information on drinking norms gained by including assessments of the drinking context (e.g., at home or in a bar; Cullum et al., 2012) and prevalence estimates of alcohol use among the present company, such as the friend group (Larsen et al., 2010) . In line of this thought, future studies should further identify settings in which young adults with strong specific drinking motives are at more risk of excessive alcohol use.
The sample comprised mainly university and college students who consumed alcohol on a regular basis (at least once a week) and volunteered to participate in the study. Therefore, the second limitation is that the current study used a sample of nonrandomly drawn young adults. For this reason, selection bias may have occurred, complicating the generalizability of the results to the general Dutch population. Accordingly, replication of the current findings in a more representative sample is advised. A third limitation pertains to the smartphone assessments. At baseline, we did not provide sufficient information regarding standard drinks (i.e., the number of drinks converted to standard drinks containing 14 g of alcohol per drink), which may have resulted in less accurate drinking assessments. To promote comparable drinking assessments across situations and across individuals, future studies would benefit from providing precise information regarding standard drinks. It should also be noted that relying on EMA data as a drinking outcome confounds drinking data with EMA compliance. Therefore, the results of the current study should be interpreted with care.
Altogether, the current study adds to the existing knowledge by identifying specific drinking motives (e.g., enhancement motives) and specific environmental factors (when more friends are present) that are associated with a higher number of drinks during weekend evenings. Rather than being direct predictors of drinking on weekend evenings, drinking motives may function as moderators. Situational factors are more likely to determine the number of drinks consumed. Depending on the motives for drinking, situational factors have a more or less strong effect on individuals' weekend drinking. Prevention programs should therefore consider both the individual and situational level. In other words, prevention should combine policy measures (e.g., prohibiting staff from serving alcohol to intoxicated persons and making low-level alcohol beverages available; Room & Livingston, 2009 ) with individual-focused approaches (e.g., the web-based self-help approach addressing heavy drinking among students; Riper et al., 2008) , aiming to curb young adults' excessive drinking that most likely occurs on weekend evenings (Kuntsche & Gmel, 2013; Kuntsche & Labhart, 2012) .
